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BY GRAHAM DAVIS 


Marching on 


bout a year ago I got a phone call from 

Dig Editor-In-Chief Dale Johnson. He 

needed a basketball story that hada 

unique perspective—not just another 

write up on the last previous game 

or a generic outlook on the season. 
So I ended up writing an article for on my perspective on 
March Madness and my best tips to formulating a successful bracket. told the story of how 
I was within two games of winning ESPN’s $50,000 Bracket Buster pot in 2007, and how to 
always trust your instincts when you're torn between two teams. That story launched me 
into my current position, where I've had a chance over the past year to get to say whatever I 
want in this column. 

Back in present day, our basketball team is coming off of an impressive win against 


| UCSB, capping off a first-place finish in the Big West. I began thinking about the games 


over the last four years—spectacular individual performances, uplifting victories, 

heartbreaking defeats, senior days, spirit games, nationally televised games, The 
Pyramid, the cheer and dance teams, and the heart of every player who has passed 
through here—and how it would be great to feature a story with a unique perspective on 
the team. Naturally, I called my old friend Dale, who, short of Coach Monson, knows more 
about 4ger basketball than anyone else out there. . 

Talso decided to get in on the action in the March issue. Check out my book review on 
“Marine Sniper: 93 Confirmed Kills,” the story of Carlos Hathcock, and I'll let the title of the 
book do the synopsis for the time being. It’s an easy read, but also one that can be spread 
out over months without letting you miss a beat. 

Everybody loves cupcakes, right? You no longer have to take that trip up the 405 into 


; UCLA territory for a visit to Sprinkles. As it turns out Long Beach has quite the selection of 


shops that will satisfy your sweet tooth. Because let’s be real, you've all already called it a 
day on that “new healthy you” in 2011. 

We also dip into a couple of intriguing fashion topics—Lil Devil’s Boutique has a distinct 
array of all things edgy, and our piece on the Fashion Marketplace offers some tips on 
what's what in style in 2011. Just make sure to not eat too many cupcakes and inevitably 
go up a size or two. 

The frost is melting across the country as we close in on spring, but of course in 
Southern California we can’t just stick to the norms, with several San Fernando Valley 
cities seeing periods of intense hail and even a little snow. Either way a new season 


| is almost upon us—an extra hour of light (and one less hour of sleep, for you college 


students keeping score), America’s Pastime comes back to a dirt and grass diamond near 


| you, March Madness invades the sports media, and the threat of midterms and term 


papers looms over all our heads. That’s kind of a depressing way to end my column so I'll 
emphatically remind you that the month of March also has: 

SAINT PATRICK’S DAY 

Cheers, 

Graham 
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By Kristina Southern 


alking into the 4ger Tavern off Pacific 

Coast Highway and Bellflower is like 

walking into a new age Western movie 

set. To the right are salon-style doors 

leading into the newly re-vamped men’s 
restroom, and to the left is a billiard room. The space in between 
is filled with nostalgic advertisements hung maybe a little too 
level for this type of film. Amongst the clean-cut space and 
vintage artifacts are all the characters from bartender to the 
daily regulars. 

Tracy Kittinger, 66, of Long Beach bought the tavern 
earlier this year from the three previous owners after they had 
been quarreling over finances. Since then, she has been busy 
with remodeling in hopes to bring this once infamous hang 
out back onto the radar. “We cleaned it up and made it so it’s a 
nicer place for college students to come back to,” said Kittinger. 

“I think the college kid’s have missed out on how nice it is since 
the Nugget was put on campus.” Although excited about getting 
college student back into the Tavern, Kittinger stressed the 
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importance of its history. 

Kittinger herself has been a large part of the tavern’s 
historical past. Her and her five siblings all share ownership 
of the property where it rests. Back in 1929, her grandfather 
Lowell Palen, built a motel on the area where her father, John 
M. Johnston, later grew up. It was Johnston who gained the 
property in 1957 and eventually left it to his six children in 2008. 
Although no one in the family owned the tavern at the time, 
by early 1958, 49's was the place to be on weekend nights for a 
burger and a beer. 

In the mean time, Tracy Kittinger was busy following her 
father's footsteps working as a political consultant. She has 
worked with and advised several school board members, judges, 
and councilmen from the city of Long Beach in the last 20 years 
such as Elvira Austin and Frank Colonna. Kittinger’s first campaign 
was with former Vice Mayor and criminal justice professor at Cal 
State Long Beach, Doug Drummond. Her big break came in 1992, 
when she did Ed Eveland’s complete campaign for the school 
board election, which she he won again in1996 and 2000. “If I 
ever bought the bar, he told me he wanted to do the cooking here.” 
Kittinger’s worked on this year’s election for 2010 under Brad Shore 
for City Council of Long Beach, gth District. 

With her political past behind for now, Kittinger spends 


The 49rs Tavern is located less 
than a mile away from CSULB on 
PCH and Belflower. 


There are three pool tables for 
customers to use. 


Mp 
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most her days making sure the 49’rs Tavern is running smoothly. 
“We're trying to make it a blast from the past, it’s amuseum in 
itself.” The walls are decorated with beer advertisements that 
date back to the 1930s when prohibition was abolished, and up 
until the 1950s when the tavern was built for the students of Cal 
State Long Beach. “It was Long Beach’s Cheers, everybody knows 
everybody,” said long time patron Lance James from Anaheim. 
“Tracy came in with a jack hammer and not a bulldozer, they still 
left it with its feel.” 

After gutting the place earlier this fall, most of the original 
wood was reused for frames and hanging art. Perhaps the most 
notable update is the men’s restroom, complete with a waterless 
urinal and window, compared to the trough and dinginess from 
before. A wooden horse hitch is also being built to go out front in 
the marked green area for bike parking. 

As far as the food goes, Kittinger expects the original menu 
including the God's Own and Triple Bypass burgers to be back in 
time for their grand opening next month. “In 1969 they had the 
best roast beef sandwich in Long Beach,” said Tom B., a 1972 Cal 
State Long Beach graduate. Under the soft opening, “Dawgs” 
burgers, and sandwiches are available to patrons who wish to eat 
while drinking or shooting pool. 

For those students who are just looking for a cheap time, the 
49'rs Tavern offers free popcorn and Wi-Fi connection. Since the 
establishment only sells beer, wine and food, all ages are welcome. 
There are 12 different beers on tap, as well as a chardonnay and 


root beer for the kids. Coors Banquet was brought back, along with 
Budweiser to attract those who came during the 50s and 60s, when 
those were the only two beers available. Once the official opening 
occurs, Kittinger plans on creating a college night, where students 
can get discounts on pints, and watch the game, as well as pool 
tournaments on Wednesday nights. 


Why you should visit the 49’rs 


Tavern: 
-Close to campus 
-A game of pool only cost 50 cents 
-Free Wi-Fi Internet 
-Free popcorn 


-Has a nifty jukebox 
-Smoking Patio 
-Ice cold beer served complete in a 
frosted glass 
-The only place that sells ACME IPA/PA 


“7 ENPIORE THE LATIST FASHION TRENDS AND STYLES FORTOI' “2? 


By Shannon Smythe 


he biannual fashion trade show MAGIC 
Marketplace returned to the Las Vegas 
Convention Center February 13th-16th 
and highlighted the upcoming trends 
for Fall 2011. Through the Students In 
Fashion Club on campus, twenty CSULB 
fashion students were given the opportunity to attend and 
learn from the international showcase of women’s, men’s, 
and children’s apparel. The event gives visitors a sneak 
peak at the garments that will be available to the consumer 
market in the upcoming season while giving retail buyers 
the ability to purchase products for their stores. Since the 
fashion industry is always seasons ahead, the event also 
offers trend-forecasting seminars to present styles that are 
expected to gain popularity in the near future. 

The majority of designers, vendors, and professionals at 
the show predict that the newfound fashion trends will be 
greatly influenced by the technological revolution. Students, 
and other consumers alike, find themselves surfing the web, 
engaging in social networks, as well as using online stores 
as a convenient way to shop. In response to fast-paced 
lifestyles, fashion is expected to evolve into a chaotic mash- 


up of the unexpected. Carelessly mixing patterns, prints and 
colors for an almost collage feel are predicted to surface in 
the upcoming season. According to MAGIC fashion experts, 
consumers can expect to see a wide variety of neutral 
creams, grays, and blacks with bold pops of red and peach 
hues. The modern look is said to be a scrapbook approach to 
clothing combinations. 

Although style is modernizing with the advancement of 
society, inspirations from the past are anticipated to stay. 
Apparel will be derived from a mixture of primitive and 
contemporary influences. To encourage the transformation, 
MAGIC designers plan to mix tribal patterns and weathered 
natural fabrics with metallic fabrics and boxy designs. 

The blend of old and new creates the perfect modern 
progressive look. The spontaneous, thrown-together trend 
will allow people with limited time to easily create a 
unique style that expresses their individuality. 

Also known as the “incubator of fashion,” The MAGIC 
Marketplace has proved to be the ideal environment 
to jumpstart these developing trends. It is an inspiring 
atmosphere for motivated buyers and aspiring fashion students 
to observe and perfect the direction of trends. Now that the 
predictions have been made, it will be interesting to see what 
changes actually arise in the fashion industry. 
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By Elisabeth Manville 


he cupcake—a perfectly 

proportioned treat. Their 

aesthetically pleasing round 

tops are perfect for HeSie: 

They are small enough to hold 

in your hand but large enough 
to satisfy any sweet tooth, and the popularity of 
this classic dessert has skyrocketed over the 
Ba few years. In Long Beach, there are a few 

akeries that stand out in taste and presentation 

of these neg little cakes. Here is a quick guide 
to some of the best, all less than a 15-minute 
drive from the Long Beach State campus. 


Tne Comme? Cypeetes 
Suet enel Samay Shop 


The Sweet and Saucy Shop is located just a couple 

| minutes from campus, right off the 405 freeway on the 
corner of Stearns and Palo Verde. The Sweet and Saucy 
team is recognized for exceptional cakes, made evident by 
the framed magazine pages on the wall. They have recently 

made cakes for celebrity 
weddings and other events, 
_including Miley Cyrus’ 18th 
birthday. 


Chocolate ™ 
Espresso with — 
Kahlua Cream 
Cheese Frosting 
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CUDCO &S 
We take a look at the 


Sweetest spots In 
Long Beach 


What stands out about Sweet and Saucy’s cupcakes 
is their frosting — delicious and sweet, but not so much 
that it overpowers the cake. It is not the ideal place 
to sit and chat with a group of friends — there is little 
space, only two tables and four chairs, and often it is 
taken up for a discussion with clients for an upcoming 
wedding or event. Sweet and Saucy is definitely all 
about business. However, thankfully for us, this includes 
the business of making beautiful and seriously good 
cupcakes, so it is definitely worth stopping by. 

Susie Kim, an assistant pastry chef who has worked 
at the Sweet and Saucy Shop since it opened, 
explains that success has slowly been building 
since founder Melody Brandon started working 

out of a rental kitchen. She attributes the 


CY. success to Brandon’s goal not centered on } 
making money, but of keeping customers 
happy. Kim also believes that a staff of bakers be 


who respect each other is key, saying, “We 

have a really good staff back there.” She also 
notes that recently more people have been 
coming by to try their cupcakes and other 
treats — including cake lollipops — and when 
a customer comes once, they almost always 

come back! 
® 6400 Stearns Street 
Long Beach, CA 90815 


ts) 


jihe)Eun\Cupcake: 
Sragt Enbalisimens 


Open 11 a.m. to 7 p.m. Sunday through Wednesday 
and 11 a.m. to 9 p.m. Thursday through Saturday. 

Cupcakes: $2 for one. 

Right down the street from Sweet and Saucy is 
another option for yummy cupcakes! If you have 
some time to kill and are in the mood for some variety, 
Sweet Embellishments has the cupcakes for you. 

This dessert bar is an experience — tables, couches, 
a television and lots and lots of games, many of them 
reminiscent of childhood, including Mancala, Connect 
Four, and Uno Cards. 

Their cupcakes are sweet and light — no heavy butter 
cream weighing them down. They are freshly frosted and 
garnished, whether you order one or a dozen. With these 
cupcakes being a bit smaller than the average, you may be 
left wanting more. But that is no problem — the more you 
buy, the cheaper they are! Buy two for only $3, and if you 
buy at least six, they are only $1 apiece. This can also be 
combined with their other desserts, including brownies and 
mini-cheesecakes! 

There are many different flavors available at Sweet 
Embellishments, ranging from chocolaty delights such 
as cookies and cream and s’mores, to fruity drizzles and 
green tea. 

According to manager Ryan Blanco, Sweet 
Embellishments attracts a variety of customers, including 
employees who work in nearby office buildings picking up a 


sweet 


embellishments 


batch of cupcakes 

for coworkers, 

local middle 

and high 

school 

students, 

parents with 

kids, and 

later in the 

day, college 

students. 
Blanco 

says the idea 

behind the games is 

that customers could stay entertained while 

waiting for their orders. He says that customers do indeed 

make use of the games, sometimes coming just to sit and play. 

5555 Stearns St Suite 107 

Long Beach, CA 90815 


Pink Lemonade 


The Coumet Cypeeias 
Guest end Samay Shop 


Not far from Sweet Embellishments and Sweet and 
Saucy, and just a few minutes down Pacific Coast 
Highway on Second St. is Frosted, a bakery devoted 
entirely to cupcakes. 

The environment at Frosted is fun and colorful, but 
simple. Each different flavor of cupcake comes with its 
own unique topper — a little token of red chocolate on 
red velvet cupcake, candy bar crumbles on a chocolate 
peanut butter cupcake, a strawberry gummy candy on a 
strawberry cupcake topped with cream cheese frosting. 
The cupcakes and frosting are similar to the familiar 
flavors and textures of those made at home, but fresh 
and baked and decorated to a perfection 
few can achieve on their own. 

You can become a fan of the 
cupcakes and the brand — alongside 
the sweet treats Frosted sells 
merchandise with the store name on 
cute ways to individualize cupcakes, 
such as special candles. Also 
available are “pupcakes” for dogs. a 
For humans, alternatives to the traditional” 


cupcakes are hi-tops which are miniature cupcake 


sandwiches and ice cream cupcakes. Also, be sure to 
stop in on your birthday, because with |.D. you get a 


free cupcake! 

So what explains the success of a cupcakery? What is 
it about these little indulgences that have started such a 
trend? 

“You feel like you are eating an entire entity of cake, but 
with less calories,” says Morgan Massey, a Frosted fan 
and Cal State Long Beach student, “then, when a whole 
store is devoted to the creation of these 
personalized delicacies? It’s 
pure genius.” 

4817 E. 2nd Street 
Long Beach, CA 
90803 


Red Velvet 
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f you've walked down Retro Row on Fourth St. then 
you've probably seen it. The sign above the store 
may be small but a quick look inside the rock ‘n’ roll 
and retro-style inspired clothing displayed will have 
your curiosity sparked and find yourself walking into 
the place. 

The it, Lil Devils Boutique located in downtown Long Beach, 
offers everything from Johnny Cash onesies to handmade 
S0’s-style dresses for toddlers and two-tone creepers for boys and 
girls. The unique apparel, toys and accessories offered can make 
buying gifts for newborns and toddlers a fun experience in a 
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warm and welcoming environment. 

The boutique, which opened up in August 2008, has already been 
recognized for its distinct style in children’s apparel. It won first 
place in children’s clothing by voters for myFOXla Hotlist in 2009 
and won Best Satanic-Toddler Outfitter in 2010 by OC Weekly. 

“I don't want to say we're Satanic, but [the OC Weekly guys] are 
funny, and we just really have a laugh with that one,” said Katie 
Schipske, who is store manager and buyer as well as a fashion 
merchandising major at Cal State Long Beach. 

The boutique offers a variety of shirts and onesies 
including band shirts such as Rancid, New York Dolls, The 
Grateful Dead and Bob Marley, as well as monster-themed 
prints and shirts with clever sayings such as, “Cougar Bait” 
and “I Love Your Mom.” 


re 


“You have to look so hard to find some 
of this stuff, most people don't even know 
any of this stuff exists, and I just really 
like being able to provide to people,’ said 
Schipske.“I don't have any kids but if Thad 
kids this is what | would buy.” 

According to Schipske, the boutique 
offers a selection of handmade apparel 
brought in from small independent 
companies and big named brands such 
as Lucky 13 and Sourpuss that can end up 
costing the customer a bit more. Also, the 
design and material of the toys are of a 
better quality, which also leads to a heftier 
price tag. 

“T would say the biggest customer 
base are friends and relatives of the 
mom and dad...[when] having a kid you 
have to consider price range a lot and so 
we consider ourselves a gift shop,’ said 
Schipske. 

Amanda Faichney, Long Beach City College 
liberal arts major, browsed through the store 
in search of something for her nephew. 

“It's different and it’s what | like. [Lil Devils] has a lot of cool 
interesting stuff I’m into that 1 want my nephew to be into [too],” 
she said. 

“You can’t get this stuff at other stores, said Savannah 
Thomas, a receptionist in Long Beach, who also came in search of 
something for her nephew and niece. 

The boutique also provides an assorted array of hats, 
beanies and caps as well as handmade hair accessories such 
as headbands, clips and bows and jewelry such as necklaces, 
bracelets and rings. 

Children’s books and music CDs such as Rockabye Baby can 
also be found there, as well as eco-friendly and wooden toys, 
stuffed animals, lunch pails, miniature classic cars and other 
knickknacks adults can enjoy. 

Sandy Lopez, 24, and Ivan Renteria, 25, of Gardena said they 
have come to this store a few times looking for sturdy, vintage- 
looking wooden toys. Lopez, who is six and 
a half months into her pregnancy, says the 
boutique offers a style they can associate 
with. 

“Tt’s more our style of clothing, how we 
would want to dress...we re kind of into the 
whole vintage 50's kind of rockabilly look,” 
she said. 

According to Schipske the boutique 
provides services such as photo shoots 
during the Christmas and Easter holidays as 
well as arts and crafts events. 

Lil Devils Boutique was created by then- 
couple Pete Toulios of Long Beach and 
Sarah Benton after talking with friends 
one night about the lack of cool kid's 
clothing stores. 

“They just realized they had a lot of 
friends with kids and they were cool hip 
people into music and into culture and they 
wanted to bring their kids up in a similar 
fashion,’ said Schipske. 

As it turned out, luck brought them to 
4th street, dubbed Retro Row, where stores 


offering retro clothes, furniture and a retro-style barber shop 
also provided a similar scene. 

In May 2010 however, Toulios died unexpectedly and the fate 
of Lil Devils was up in the air. After much consideration, friends 
and family felt Lil Devils had to stay open in his honor. 

Currently, the store is run by Benton, Toulios’ brother who 
now co-owns it, Schipske, one weekend employee and friends of 
Toulios who volunteer their time when needed. 

Customers have asked for an online site for those who wish to 
buy through the Internet, and although Schipske says she hopes 
it can happen in the future right now there is just not enough 
man power or space to provide such a service, 

“Wed basically just have to expand and right now, we're still 
just trying to keep the damned place open,’ said Schipske. 

Until then, those interested in Lil Devils Boutique can check 
out the store located at 2218 ath street, and at facebook.com/ 
lildevilsboutique. 4 
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Marine Sniper: 93 Confirmed Kills tells the 
story of Carlos Hathcock, the greatest American 
sniper to ever live 


By Graham Davis through 

——_------- tthe temples th 
t’s arainy Sunday night in the dark jungles of Northern Vietnam. of confused alt 
While American families settle down for an episode of the Vietnamese in 
|. Brady Bunch, Sergeant Carlos Hathcockis alone.He’s _ targets—g3 Kills Ca 
_ lying motionless on the damp terrain; any subtle periodically flashes back to “tranquil” moments in the life | 
movement could mean the difference between life of Hathcock, like the moment he knew he wanted to be an ho 
and death. He fights the urge to scratch the fresh American sniper. Af 
mosquito bites on the back of his neck as he peers Henderson finds an effective balance between necessary ar 
™ down from his perch. He’s been camped out at the military jargon and a coherent writing style, making this a do 
same apot for days, wallowing in his own feces without food or smooth read for those riveted by war tales and action-packed m 
water. Such is the life of an American Sniper. sequences. His intense recollection of the cat and mouse nature by 
Charles Henderson's “Marine Sniper: 93 Confirmed Kills” of a sniper is astonishing, and his depiction of the challenges of se 
doesn't push a political agenda or hold back any controversial a life looking through the crosshairs truly shows that Hathcock ot 
excerpts; it precisely depicts was the Picasso of his craft. 4 Ar 
the tale of the greatest co 
American sniper to ever m 
live. Sergeant Hathcock’s of 
proficiency and productivity | 
during the Vietnam War a 
made him a legend in the USS. pl 
Marines, where scoffed at the a 
notion of “quality or quantity?” in 
and decided he could have a 
both. a 
As a veteran of the Marine a 
Corp himself, Henderson's an 
vivid recollection takes the o 
reader inside the head of . 

Hathcock from an expert’s 
perspective, illustrating the D: 
thought process behind each | / 

kill and the instincts and 
attention to detail it takes . 
to survive in the war. Filled : 

with plenty of disturbing | 
anecdotes—a Vietnamese : 
woman ripping off the genitals a 
of a soldier with clamp, local a 
children giving soldiers cups of o 

Coca Cola mixed with ice-like 

shards of glass, bullets gashing ; 
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Helping swap sil for services, this program is right up a college student's alley 


By Joanne Tucker 


e Long Beach Time Exchange allows 
ommunity members to exchange skills and 
services, which could be an advantageous 
way for a penny-pinching college student to 
get what they need. 

Though Time Exchange has been around in 
the US. and U.K. since 1980, a Cal State Long Beach communications 
alumnus Tony Damico co-founded the Long Beach Time Exchange 
in September with Christine Petit, a graduate of University of 
California Riverside. 

The organization allows people to make ‘time dollars, where every 
hour of work is worth one time dollar no matter what the service. 
After becoming 
amember, 
dollars can be 
made or spent 
by exchanging 
services with 
other members. 
And like real life, 
some members 
might even start 
off in the red. 

The dollars 
can. be used for 
play, like maybe 
those guitar 
lessons you ve 
always wanted, 
or something 
more serious 
such as tutoring. The available services include only those that 
community members can offer. In a city such as Long Beach, the 
exchanged services tend to be wide-ranging. 

“It’s been really great to see this germinate and grow, said 
Damico at the November monthly meeting. 

As of Jan.1, the Long Beach Time Exchange had 113 members, 
up from 80 in November. According to Damico, about 800 hours 
had been exchanged from September to January. 

Through time banking’ members can keep track of services other 
members need or have to offer, all of which is done through a web- 
based software Community Weaver. The Long Beach Time Exchange 
administrators ensure that those with poor access to the Internet 
will be given helpful resources to work around this problem. 

At the November monthly meeting, a recent graduate of 
CSULB Tim Wildgoose, who graduated in spring 2010 with a 
bachelor’s in philosophy, was there for information on becoming 


a new member. He said he had heard about the Time Exchange, 
and finally decided to investigate. 

Wildgoose said he is excited to be, “taking advantage of 
manifestations that we've created — stuff we've been thinking 
about for years — and here it is, it’s happening. This community 
is just starting.” 

The recent alumnus said he wasn’t sure what services he was 
looking for — maybe yoga — but was ready to offer up some of 
his skills, which include making wedding videos and other video 
and photography productions, as well as mechanical work. 

Another college graduate Jackie Aranda had just moved to 
downtown Long Beach after graduating from Cornell University. 
Aranda works in Los Angeles and said she spends so much time 
there that she was looking forward to meeting people. 

“IT wanted to 
find something 
to make me feel 
more rooted here,” 
said Aranda, who 
grew up in Long 
Beach. 

_ She added that 
she didn't attend 


give or receive. 
“Lthink it would 
be cool to learn 
something new,” 
Aranda said. 

The new 

millennium has 

seen an increase 
in Time Exchange organizations opening up in cities across the 
states, according to its website timebanks.org. Also according to 
the website, founder Edgar Cahn came up with the term time 
dollars” while recuperating from a heart attack in a hospital and 
observing pitfalls in American social welfare. 

According to Damico and Petit, Cahn wanted to make it clear 
that Time Exchange is based on reciprocity, not volunteering. He 
established five core values: “We can all be valued contributors. 
Honor real work that is beyond price. Helping works better as 
a two-way street. Networks make individuals stronger. Respect 
demands accountability,” the website states. 

The Long Beach Time Exchange, which meets every month at 
435 Alamitos Ave. at the 2nd District City Council Gallery, follows 
these same values. More information can be found at http:// 
timeexchangelb.wordpress.com 
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By Dale Johnson 


ver the last five years, I have attended just 
about every home game (and quite a few on 
the road) that the Long Beach State men’s 
basketball team:has played and I've never 
been this excited. Wins are good. Wins show 
progress. And though this team has amassed 
more wins than in season’s past, it is the convincing way in 
which they are winning these games that has me a bit giddy. 

See, | was spoiled my freshman year here at Long Beach State, 
the last team to win the Big West Tournament and make the field 
of 64 for the big boy tourney. That team led me to believe that 
winning the Big West was easy. That I had four years of court 
rushing, blow out winning, net cutting, Fullerton blasting, NCAA 
tournament participating, March dancing (I probably still danced 
inMarch, but you know what I mean) to look forward to. I didn't 
really do any of those things for the rest of my college career. And 
that's why this year’s men’s basketball team is special. 

You might be thinking, We've been here before.’ But trust me. 
We haven't. 

We were close two years ago, the freshmen year at LBSU of 
“The Fab Four,” Casper Ware, Larry Anderson, TJ. Robinson and 
Eugene Phelps. That team rode their underdog status to a 5-0 
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Senior Greg Plater raises the net over a _ 
_ Sea of crazed Monson Maniacs after the 
j 49ers Big-West clinching 61-55 win over 
vw Cal Poly at the Pyramid on Feb. 24. 


start in Big West play, but then became over confident, lost the 
league championship on a buzzer beating three pointer and then 
were bounced from the Big West tourney in their first game. 

Last year, returning nearly all of their talent, the agers were all 
but hailed Big West champs before a game was played, and that 
squad promptly played highly inconsistent basketball, routinely 
lost focus and didn’t put it all together until the very end of the 


- season, making it to the tournament championship game, but 


eventually losing to UC Santa Barbara. 

This team is different because of the second word in the 
sentence I just wrote, team. For the first time, this core group 
of players, that have been playing together for the better part 
of three years, aren't playing as a Bee of individuals working 
toward a common goal, they are playing as one oe working 
toward a common goal. 

You can see it in the way they play defense. oe he fluid, 
fiery, emotional. This team can score points, there is no debating 
that. But for this team to be as dominant as they have been, it 
all starts on the defensive end. And the trust that is needed to 
put together defensive efforts like Long Beach State has ran out 
this year, especially in Big West play, speaks volumes to the team 
chemistry and cohesion that fourth year Coach Dan Monson’s 
team has developed. 

They have completely bought in to Monson and his 
coaching staff's philosophy and you can see it in every play. 


RERABBABBABBBABBBBBBA 


The way the team jumps off the bench when a guy takes a 
charge, the unity and focus in the team huddle, the energy 
that Tristan Wilson brings to the court, and the towel waving 
antics he displays while on the bench, the vocal leadership 
of newcomer Edis Dervisevic, the inspiring minutes that 
Brandon Nevens plays, after battling back from injury, NCAA 
ineligibility and finally becoming part of the team he had to 
sit out and watch in street clothes for two years before ever 
donning a Long Beach State uniform. 

You can see it in the quiet intensity of Robinson, ripping boards 
and battling inside, the bruising play of Phelps who, though 
undersized against most post players, has ferocity on offense and 
defense that can be a game changer. 

You can see it in the sharp shooting and selflessness of 
senior Greg Plater, who was Monson’s first recruit at Long 
Beach State, was forced to play out of position as a freshman 
on a 6-25 team, see his playing time almost completely cut as 
a sophomore, learn his role as a sixth man his junior year and 
then after coming out blistering hot for his senior campaign, 
adjust to many teams employing defenses specifically focused 
on denying him the ball. 

You can see it in the way Anderson battled back after suffering 
a broken hand during the non-conference schedule and then 
returned with a vengeance capturing back to back Big West 
player of the week awards for his aggressive and efficient play. 

And, of course, you can see it in Ware. One of the best point 
guards in the country, a lockup defender, excellent ball handler, 


scoring machine who has also add a dead on three point shot 
to his arsenal. More than once, Ware has willed this team to 
victory. He has a second, third and forth gear that no one in the 
conference can contain. 

These individuals all have their stories, but it is the 
dynamic team that these players create that is special. Not 
many teams are as balanced as the 49ers are, with all five 
of their starters averaging double figures, Not many teams 
have played as many games together as LBSU’s squad has. 
Not many teams are as battle tested as the ‘Niners are, 
playing a virtual who's who of college basketball the past 
three years. 

And though this year’s team still has work to do in Anaheim, 
if they can string three more wins together in March, not many 
teams are going to want to see Long Beach State as their draw in 
the opening round of the NCAA tournament. 

While you are in the midst of something special, it’s sometimes 
hard to realize what exactly is taking place, but I think it is fair to 
say, Long Beach State basketball is on the cusp of reaching that 
elusive place. Where winning is expected, occurs and is a damn 
fun ride for the students, players and community. 

So, Long Beach State students, basketball fan or yet to be 
converted, this train departs on March 10. The first stop we know, 
is the Honda Center in Anaheim, but buckle up because this.ride 
might be lasting a little longer than one weekend, And that’s the 
fun part. 

Here’s to a few J told you so’s’ come this March. & 


f fl a * fy i 
Through the ups and downs, successes ) . 
and failures, the 49ers came together | 
as a team this year and regained their 
rightful throne on top of the Big West. 
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>> Your guide to concerts, on campus events and local happenings. 


Dirtbags vs. USC 
@ Blair Field, 6:30 
p.m. 


ang 


Morcheeba w/ The Dirtbags vs. Hawaii. 


Mumiers @ The 
Musi¢ Box $15, 7 
p.m. 


Datarock @ 
Detroit Bar $15, 
9 p.m. 


20 


UAM presents 
Goldmine, 12 
p.m.-5 p.m. 


@ Blair Field, 6:30 
p.m. i 


Datarock @ Detroit | 
Bar$15,9p.m. 


i 
i 
{ 
i 
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lan Bagg @ 


Monster Ball 
Tour starring 
Lady Gaga 

@ STAPLES 
Center $51.25- 
$181.50, 8 p.m. 


es 


T W 


1 2 


Cky feat. Warner 
Drive @ Viper 
Room $15, 8:30 
p.m. 


ii 
3 


Boyz li Men @ The 
Canyon tickets 
TBA, 8 p.m. 


10 


| tration @ SLO 
| Brewing Company 


Jade Hendrix @ 


Catalina Bar & Grill | 


SIO 80. ey 


16 


| Songfest 2011 

| @ Pepperdine 
«| University $36.95, 

| 7pm. 


Club Lucky @ HOB 
_ Anaheim $11, 8 
| p.m. 


30 
Kem @ Club 
Nokia $16- 
$71.50 


Monster Ball 
Tour starring 
Lady Gaga 

@ STAPLES 
Center $51.25- 
$181.50, 8 p.m. 


| $18,8 p.m. 


17 


HAPPY ST. 
PATRICK’S DAY! 


The Ready Set @ 
Roxy Theatre $15, 
7p.m. 


E 
4 


Dirthags vs. 
Oregon @ Blair 
Field, 6:30 p.m. 


11 


Women’s Tennis 
vs. Boston Coilege 
@ campus tennis 
courts, 2:30 p.m. 


18 


Dirtbags vs. 
Oregon State @ 
Blair Field, 6:30 
p.m. 


25 
Bone Thugs-N- 


Harmony @ Galaxy 
Theatre $35, 8 p.m. 


Lynda Carter @ 
Catalina Bar & 
Grill $45, 8 p.m. 


The Cure Tribute 
by the Cured 

@ Romano's 
Concert Lounge 
$12, 9 p.m. 


12 


Women’s Tennis vs. 
Sacramento State . 
@ campus tennis 
courts, 11 a.m. 


19 
Carpenter 
Performing Arts 
Center presents | 
music performance | 
by Great Big Sea, | 
8:00 p.m. 


26 ' 
Women’sTennis | 
vs. St. Mary’s @ 
campus tennis 
courts, 11 a.m. 


